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Research on transition in age of copy in environmental advertising

and "Vagueness of expression”
Do for TCC "Copy yearbook "

1.Background of research

"The issue (point under discussion) can be said to
the approval of environmental communications
though is needed a concrete expression lucidly,
and plainly that the environmental advertising of
Japan is in the antipole" the problem of the
environmental advertising in an existing research,
there is a point "The expression of the copy in the
environmental advertising of a lot of Japan is
vague, is abstract, and too complex though has a
big influence on the understanding level and the
interest  degree plainly  of impressive
advertisement in an advertising expression”.

2.Purpose and meaning

It aims to trace the transition of the age of the
copy in the environmental advertising, and to
refer "Vagueness of the expression" of the
environmental advertising.

Moreover, it is a meaning of this research as for
the proposal of the ideal way of the copy
expression in the environmental advertising in
the future based on the result of obtaining from
there.

3.Research method

environment and advertisement extractions
The one that seems that an environmental
advertising it is extracted from "Copy yearbook"
from among the work from 1970 to 2005. The
environmental advertising is extracted referring
to the definition of the environmental advertising
used by the early research.

The transition of the age of A environmental
advertising is traced.
The mode of expression and the content, etc. used
for the copy are classified,
and the age transition is traced.

key word analysis
All entire words are written from the head copy
by the direct input. They are traced, and some
settlement is made from the KJ method, and the
age transition is traced.

consideration

4.Transition in age of environmental advertising
4-1Transition in age of environmental advertising
seen according to attribute

The feature age of environmental advertising
seen according to the attribute transition is
shown as follows.

Torii Yasuto

)About the medium
The newspaper ad occupied it from 70's to the
first half of 80's by 80 percent or more. However,
other media, especially the ratio of the poster
have risen after that.

)About the expressive form
"Hint and warning form"” and "Request and
calling form" increase in around year when
environmental problems were greatly socially
handled. Various forms came to be used when
entering 2000's.

)About the slogan
A corporate slogan occupied many from the latter
half of 70's to the first half of 80's. Having begun
to work with a long-term vision can ask the
enterprise for environmental measures this time.

)About the issue
It happens about oil crisis, and there are a lot of
issues of the advertisement after 73 years in the
first half of 80's .."Energy"... The one to make
"Global warming" the issue of the advertisement
in the latter half of 90's when global warming is
shouted, and Earth Convention was done
increases. And, the number of "Vagueness"
advertisements of the issue begins to increase
gradually after that. It is thought do the
proportion of the issue of environmental problems
and the environmental advertising like increasing
of issue "Global warming" if issue "Energy"
increases, and measures for controlling global
warming are done if energy problems happen.

5.Reference in environmental advertising to
"Vagueness of expression"

The one thought about as a cause of influencing
"Vagueness of the expression” of the
environmental advertising is brought together
from the result of this research as follows.

)In an advertising form, there are a lot of
"Institutional advertising".

)In the expressive form, there are a lot of
"Insistence proposal form".

)There are a lot of advertisements without the
body copy.

)There are a lot of advertisements that are
vague the issue, and make the entire
environmental problems an issue.

)JAs for the key word, there are a lot of
"Environmental vague word".



99999



1970

copy

3)

1970

1SO1400

4)

5)



1970

2005

(2003)
6) (2000)

7

“1

1970

1970 2005

- T




1)
2)
3)

4)

5)

6)
7

NPO

<http;//adv.asahi.com/geppo/0306/>,2003-6

6

,44,p.177(2003)

,p2(2001)

,Pp.123-130(2000)

,p.177(2003)

,p.110(2005)



2000
10
ISO
2
10
2001
10

1

13



pp133-144(2000)

{ 1}
{ 1}
1

{ }

4
{ 1}

2)

3)
TCC

1959



4)

TCC

TCC
1959

TCC

700

2005

1970

TCC

TCC

TCC

TCC

TCC



5)

TCC
10 TCC

10
TCC

KJ






TCC

10

6)



11



AEREAMmEFRRELAERY

BETEAEEAEAT v T .
Tt i

paos amas

e @ e ; : -
SA B AREWEARMTT _TOYOTA ECO-PRUJEE

=
b

12



SUNTORY

13



Ke£%3 SUNTORY

SUNTORY

i

[ |
a , f
wa =1 IFh]
gz §

L
Bl
¥
- 1
CEITHIE
o 2 ,_m
]

RITTITITAATTLLLS

Ly
4
bR

[ E =~

| )
R -

| R

_ Ee o

| N EH
# 5 E

14

y
e
Bethra e fdn e



15



BESS. PoENNRPLTCARLE,

16



Fa *I‘I"- o= :E —

BIEELLY, GHELL, AMALY 1 —
T4,

|EECLECHEA, RLSEESER. 8
HEDERDEDEHEIT, AMTESEIC
LTIHGYERA.

. SB=A

(X ':':f | ELYhEEa—T1470~ |

.......................

AE+FOPR(1971E KM

LEKE: - tRLE AT & Bk
ARIR B - B RRRROR ZBK : TRERER
hFq—-af—: & AR—Hy: RAO—HY

attention

reader

17

headline



1970

KJ

1980 1990 2000

@
a.

18

4



19

2001 2

1970



1)
2)
,44,pp.161-177(2003)

3 , ,p.14(2002)
4 TCcC

<http://www.tcc.gr.jp/v2/index_main.html>,2007
5)

, ,pp.133-144(2000)

6) ,p.322(2002)

20

(2000)



70

1970

1971

1972

1973

1974

1975

1976

1977

1978

1979

70

70

60

21




80

1980

1981

1982

1983

1984

1985

1986

1987,

1988

1989

70

80

80

80

22

80

1988

1981

1974




90

1990

1991

1992

1993

1994

1995

1996

1997,

1998

1999

90

23

2008 2012

5




BP

2006 3 27 4 28
544
1) 4
2)
90
. _‘. AL 90
: AlR! 92
H Eco-RHAINE 97
. e s TOYOTA ECO-PROJECT
‘ TOY DT}Q 'Eélﬁl'-'til‘_llﬂ :-:nf_é;‘r
=
3)
= Lahe. L8
35kml/l 1w
...... St e Honda
HP Honda

=

MENON L THEN

90

24



4)

90

90

PP RS ORE
Lty ST LS

70,000 r

60,000 -

50,000 -

40,000

30,000

20,000 r

10,000 -

70717273 7475767778 79 80 81 82 83 84 85 86 87 88 89 90 91 92 93 94 95 96 97 98 99

5)

1988
89

1992 93

25



1970

50
40
30
20
10

(%)

2002

2001

2000

1999

1998

1997

1996

1995

1994

1993

1992

1991

1990

1989

6)

70

1970

1971

1970

26



80
1980

1987
89

90
1987

1990

70

27

1975

1988

1990

1992 93



) BP

< http://lemf.nikkeibp.co.jp/emf/ecograph/2006_08/eco2_1.html>,2007
2)

< http://www.toyota.co.jp/jp/environment/index.html >,2007
3)

<http://www.honda.co.jp/environment/>,2007
4)

<http://panasonic.co.jp/eco/>,2007
5)
<http://www.kirin.co.jp/active/env/>,2007
5) : : (2000)
® (€)

<http://www.nikkei-ad.com/cb/corporate_brand/topic0407.html>,2006-04-07

, ,2004
, ,1991
, —21 —,1999
, ,1997

28



1970 439 2
1971 478 6
1972 459 6 253
1973 465 0
1974 543 26
1975 478 14
1976 438 9
1977 498 9
1978 512 5
1979 476 4
1980 435 3
1981 457 3
1982 438 1
1983 498 2
1984 454 1 74
1985 516 4
1986 567 4
1987 587 4
1988 534 4
1989 552 4
1990 621 1
1991 598 10
1992 578 12 cc
1993 633 5
1994 638 5
1995 567 10
1996 597 8
1997 621 18
1998 598 12
1999 657 7
2000 689 10 97
2001 638 6
2002 638 4
2003 672 9
2004 638 10
2005 734 15
1990 2008 2012

29

74

97
73

12

74



:
f‘ﬂf&ﬂ TLBHL TS :
r_m»mechnG B . =

D
D
D
D
D
D
D
D
)
D
D

100% 3f

Y=

80% HiH HHHHHHHHH |

60% H .

e
|
an =]

&
&
L
L
L
[
{
&
L
£1) IN)
|
(J1
|
IND
|
1)
é —
1) IND
| E
1ap)
{a)
—
L] B |
I
a)
|
T =]
|
|
{a)
|
[@)»)
]

(@)

1N ®]
[@)»)
rikN
O
»)
»)
[@n]
oy
T
(@®)
INe]
1=
T
UT,
LA~
(@)
(@ D)

s0% | {| Bl RLIFHF qHH

(@0}
(o®)

ome0O

i)
T
IS
(o0}
(@n

20% AHHHHHHHEH AR -

Y

I

I

I

|

|

I

I

I

I

|

T

I

I
{@>)

T

O% AT \H\

70 75 80 85 90 95 2000 2005

100% 0

.
Y
ar=3
=—
-

(9]

|
!
-y
|
|
|
)
I
(aD]
|
I
(@ DI
I
|
I
|
(®n|
|
|
-y

L
(@ - ]
(@D}

(@D)

(@ D)

80%
60%

(@]

(@D}

|
DN
)}
1
1)
—
1)
1) ——
1)
I
1) {A)
|
1)
|
(@D}
|
|
1) [@)»]
‘

i
40% |H -\I/

20% HHEHHMHH

(9]

(@N]
)}

(@)
D)
e

0% \u\ 1
70 75 80 85 90 95 2000 2005

2000

30



E0EEO0OO0O@O

2000 2005

95

90

85

80

75

70

70

70

90

75

31



80

1990

1990

90

TOYOTA ECO-PROJECT

75 80 85 90 95 2000 2005

70

32



70

90

33

2000

2000

2000



CO2 2005 NEC

ECO 1997

34



NEC

35



100%

! UHHHEH ' ! | ! il | ! o
w HH HHH 1 |y 8. 1
80% HHHC 8 : _ =
/ ’ 1 H || H v o
60% |1 HHHHH G A TH -
4 :m:m il | ags [m]
i o (TR E W R TR o
20% 1 a|iie HEHOH HHH 2
. D 0 A o
0% :\ Hg g WL \:\:\ NN \:\U\ I Mefanan
70 75 80 85 90 95 2000 2005
100%
x \I/' O
80% HHH A ],X Hl m
60% [ I m 8
1 ]
40% HH Z HHHH] | |o
Ig N agn [m]
LTI
0% MSNANANENENAN NN ASNSn nin dinaninsnin | o
70 75 80 85 90 95 2000 2005
1999 HITACHI

36




35 /e 2000 HONDA

35km!ie

1y =
L3 Pttt
o I
it ;
B — — |
b w .

L]

L ]

L

a

n

3

HITACHI HONDA

37



100%

80%
60%
40%

20%

0%

100%

80%

60% |

40% H

20%

0%

\\\\
95 2000

1992

38

A

95 2000 2005

o®eE0O0O

2005

oeoOa0O

1993

90




H
.,-'-h‘\- "f;;l
L il
i
. e —
' ,k i 1':1,'

EDToYoTA

73 92

39



100%

80%

60%

40%

20%

0%

100%

80%

60%

40%

20%

0%

70 75 80 85 90 95 2000 2005
24

40



2 e—

PE——————

SHARP

41



100%

80% T
60% HIHH
40%

20% H| g

0%

100%

80%

60% |

40%

20% |

0%

- H
et

(@®)
= L
L

oEe0O0O

85

95

2000

2005

oeoOa0O

70

42

TOYOTA ECO-PROJECT

2000

1997

2005




90

2000

97

43



llll“ ﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁ

E"iiimst

I
‘ ! D=1
. g !1

MG
I 1i

i! ﬁs

KJ

1.: Z?!zi i i; .‘al

}'l-ﬂl-

i|; I't
’!; z

il 1!! 13_

Ii il

ECO

44




TTTTTT




70 2

R, FIODLE,

46



1980

a7






80

49

70






90

ECO

ECO

90

80

e e e T G
(R T TR e
AL AT B
[P

SAL MEAMEBMEAMTT

ECO

51






90
90

70
90
2000

100%

80%

60%

40%

20%

0%

ECO
70 80
2000 5

KJ

90

80
CO2

ECO

OoE00OEsEO0OEO0ON

1970

1980 1990

53

2000




2)

90

ECO
ECO

ECO

70 80 90

54

2000

ECO

4



100%

80%

60%

40%

20%

0%

3)

100% r

80%

60%

40% -

20% r

0%

55




100%

80%

60%

40%

20%

0%

4)

OoE0O0OEO0O@

56







100%

80%

60%

40%

20%

0%

100%

80%

60%

40%

20%

0%

1970

1980

1990

2000

1970

1980

1990

2000

58

100%

80%

60%

40%

20%

0%

1970

1980

1990

2000

OFECO OO O N




70
80 90
2000 4

100% r

20

80%

60% -

om®0O

40%

20%

0%

2000

50

59



100%

80%

60%

40%

20%

OoE0O0OE0O@

0%

100%

80%

60%

40%

20%

oEsE0OO0O=

0%

50

60




100%

80%

60%

40%

20%

0%

100%

80%

60%

40%

20%

0%

14

15

OEO0OO0OEO@O

39

19

43

30

5)

6)

omEe0O0O

61




100%

80%

60%

40%

20%

0%

39

14

41

24

7

70

62

o®e0Oa0O




1)
,44,p.176(2003)
2) ,p.176(2003)
3) (2
<http://www.nikkei-ad.com/cb/corporate_brand/topic0408.html>,2007
4) ,p.177(2003)

5) . ,p.80(2002)

6) —
,p.51(2001)

7 ,p.103(2002)

63



63



ECO

64



NI STgIRIR

65




1)

ECO

66



2)

67

attention

3)

HITACHI

AenpIagd

AmSes it

-l



4)

ECO

ECO

ECO

68



ECO

TOYOTA ECO-PROJECT

ECO
[ee i1 — i —— NISSANT e

e ":;*;‘|i=;r i u;zpua ulp I 311
E' f’ Ii i I**!HH]”' !I i |11f| JHEnI f-':
: LH’ isr i[:'n |
E 3
' ittt } nlfw

il r[!
L i|

it :u“h:-.: il it
i Hir] i !l”“ i|!
[ |_ ! ||' |
; I1l ritjr” 'l‘t| E i i .

i r., H .u Hilil | HATH

I ‘m i l"fpr"|':f;=
H l Il il ]ill} 1"'| i!'.* Jlli Fi[ i 1 |'|'i

69



70



2 @
<http://www.nikkei-ad.com/cb/corporate_brand/topic0408.html>,2007
, ,p.71(2002)
, ,p.19(1996)

2)
3)
4) ,p.91(2002)

71



2007 1 26



1988 | 1989

1985 | 1986 ] 1987

1984

1982 | 1983

1981

1979 | 1980

1978

1976 ] 1977

13

10

13

14

21

12

14

11

11
26

10

10
26

1972 ] 1973 | 1974 ] 1975

1970 ] 1971




2005

10
11

10

15

2004

10

2003

2002

2001

2000

10

10

1999

1998

12

11

11

12

1997

15

15

10

17

18

1996

1995

10

1994

1993

1992

12

1991

10

1990




TCC

1989

1987 | 1988

11

10

11

1986

11

14

1984 | 1985

10

10

10

10
10

1983

1982

1981

10

10

1980

11

12

1978 | 1979

1977

1975 ] 1976

1974

10

10

1972 ] 1973

10

10

1971

1970

10

10
10




TCC

12

10

10

10

1997 | 1998 ] 1999 | 2000 | 2001 § 2002 | 2003 J 2004 | 2005

11

12

10

14

1994 | 1995 ] 1996

10

10

12

1991 | 1992 ] 1993

10

1990







